








Der Facebook Ad-Funnel
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Do you make these 3 common Facebook advertising mistakes?

In this video you'll learn the 3 Facebook advertising mistakes that are
killing your chances of campaign success and how to fix them.

We've also recently created a new Facebook Ads Quiz. Before you spend
another penny on Facebook ads, wouldn’t you like to know if Facebook
advertising is right for your business?... See more
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In this video you'll learn the 3 Facebook advertising mistakes that are
killing your chances of campaign success and how to fix them.

We've also recently created a new Facebook Ads Quiz. Before you spend
another penny on Facebook ads, wouldn’t you like to know if Facebook
advertising is right for your business?... See more

@ Coca-Cola & Like Page

Follow the love story of our 100% recyclable bottles & see how you can
help even more bottles stay together by recycling! #LoveRecycling
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Verbindungs-Phase
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Are you about to be priced-the-heck-out of the advertising game in 2019?

One thing's for sure...
The way we do ads is changing. ... See More

THE REAL REASON

FACEBOOK ADS
HAVE STOPPED WORKING

THEADSTRATEGIST.COM
The Real Reason Facebook Ads Have Stopped Working
Learn how you can bulletproof your business against this industry wide...
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Learn how to increase your conversion rate with these best practices. In this
toolkit, you'll find a variety of resources designed to help you identify
conversion optimization opportunities so you can acquire new customers
with greater efficiency.
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Multiply your
conversion rates X5
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Optimizely: Conversion Best Practices Toolkit
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Ready to grow your business on Pinterest?
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EPIC The Irish Emigration Museum .. L . . i
Gesponsert - © Are you missing key players in the quest to find prospects? Find out more
about Sales Navigator & how it can help you better manage your pipeline.

Visit EPIC Museum and save 10% when booking online! Use code: EPIC10

Effective

pipeline and reduce sales

y manage

risk with Sales Navigator
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PINTEREST.IE/BUSINESS
Mehr dazu Create a free business account.

BUSINESS.LINKEDIN.COM
Speak to an expert
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Book Tickets Online Jetzt buchen
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FoodGrocery
"Fantastic tool that is innovating AND effortless to use. Highly recommend
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Did life get in the way? You forgot to complete your order? sponsered - @
Receive 20% off your entire purchase when you visit Just Now

for 20% off when you visit us

this month. Just show it to us
@ at checkout: SUMMERSALE

Lumen 5 for any marketing stack!" — Jeremy P. Try SmartBarf today and get FREE delivery when you order 3 or more o envime in se"em”" Hi there! Here’s your coupon
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SmartBarf — Vegetable, seed and fruit mix

Just add meat, and the meal is complete

SMARTBARF.CO.UK Shop Now
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Bewusstseins-Phase

- Teste, Teste, Teste!
- Starte damit, 3-5 gute Interessen zu testen
- Zielgruppengrof3e: 100.000-1M

- Lasse deine Kampagnen minimum fir die Lange deines
Sales-Cycles laufen, bevor du Ergebnisse misst.




Bewusstseins-Phase

- Lege die Automatisierte Regel fest “wenn Frequenz 3 erreicht,
stoppe die Anzeige”

- Messe ALLES und vergleiche Zielgruppen-Performance

- Erstelle ein Lookalike Audience der besten Zielgruppe & teste
eine weitere Ebene (z.B. Bildungsstatus)

- Teste das Creative erst, nachdem du die beste Zielgruppe
gefunden hast



Verbindungs-Phase

- Retargete alle, die das Video zumindest 25% / 50% gesehen
haben

- Retargete alle, die deine FB Page in den letzten 30-90 Tagen
besucht haben




Interaktions-Phase

- Retargete alle, die (d)ein Bewusstseins-Phase-Angebot
heruntergeladen haben

- Retargete alle, die kirzlich auf deiner Website waren
- Nutze HubSpot's Listen-basierte Audiences

- SchlieB3e alle aus, die kein guter Fit sind



Close-Phase

- Re-targete Leute, die
dein Entscheidungs-Phase-Angebot heruntergeladen haben
die den Checkout abgebrochen haben
die Schlisselseiten besucht haben

- SchlieB3e alle aus, die kein guter Fit sind

- Nutze HubSpot's Listen-basierte Audiences



Das Budget

20% 40-50% 30-40%
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Welche Fragen hast du?




